STEP-BY-STEP BLUEPRINT

The Cross-Channel Social Media
Dashboard Blueprint

A Step-by-Step Guide to Unifying Instagram, TikTok, Meta Ads
& GA4 Into One Source of Truth

Your Instagram Insights tell one story. Your TikTok dashboard tells another.
Your Meta Ads Manager tells a third. And none of them agree on what's
actually driving revenue.

This blueprint shows you exactly how to build a unified social media
dashboard — so your team stops toggling between tabs and starts making
decisions from a single source of truth.

|m prOVQdO 500+ connectors. One source of truth.




The $50K/Month Visibility Gap 02/06

Why platform-native analytics create blind spots that cost enterprise social teams real money — and real time.

Data silos by design
Each platform reports its own metrics in its own way. Instagram counts "reach" differently than TikTok counts "views."
Comparing them in a spreadsheet is comparing apples to oranges.

Attribution blind spots

Instagram Insights can't tell you that a user saw your Reel, then clicked a Google Ad, then converted on your website.
Cross-channel attribution requires connected data.

90-day data cap

Instagram native analytics only retains 90 days of historical data. Quarterly year-over-year comparisons? Impossible
without a third-party data platform.

Manual reporting tax
Analysts spend 10-15 hours/week pulling data from 4-6 platforms, normalizing metrics, and building reports. That's 30-
40% of their time on data plumbing, not insights.

Delayed decisions

By the time your weekly cross-platform report is ready (usually Thursday), the campaign has already burned through
Monday-Wednesday budget on underperforming placements.

Enterprise signal: Social teams managing 5+ platforms lose an average of 12 hours/week on manual data
consolidation — that's one full-time analyst doing nothing but copy-pasting between tabs.



5 Layers of a Unified Dashboard 03/06

@ Data Extraction

e Connect: Instagram (organic + paid), TikTok, Meta Ads, YouTube, LinkedIn, Pinterest, X/Twitter
o Requirement: Automated daily pulls via APl — zero CSV exports
o Watch out: Rate limits, API deprecations, authentication refresh cycles

Improvado: 500+ native connectors with automated extraction

@ Data Normalization

e Problem: "Impressions" on Instagram # "Impressions" on TikTok
¢ Normalize: Metric definitions (reach, impressions, engagement), naming conventions, currency, timezone
o Template: Universal metric mapping table (next page)

Improvado: Pre-built cross-platform metric harmonization

@) Attribution & Stitching

e Connect social touchpoints to website events (GA4) and CRM (Salesforce/HubSpot)
e Journey: Social impression = Website visit = Lead — Opportunity = Revenue

e Models: Last-touch, multi-touch, data-driven (MMM)

Improvado: Pre-built attribution models (MTA + MMM)

Q Visualization

e Sections: Executive summary, platform comparison, content performance, audience growth, paid vs organic, conversion
funnel

e Refresh: Daily minimum, hourly for high-spend campaigns

e Access: Self-serve for marketing, scheduled reports for leadership

Improvado: Pre-built dashboards + Al Agent for ad-hoc queries

@ Actionable Alerts

e Thresholds: CPM spike >20%, engagement drop >15%, budget pacing off >10%
o Notifications: Slack, email, or in-platform alerts
o Digest: Auto-generated weekly cross-channel performance summary

Improvado: Automated anomaly detection + Slack/email alerts




Universal Metric Mapping 04 /06

Apples-to-apples comparison across 6 platforms. Define these once in your data platform and apply universally.

Unified Metric Instagram TikTok Facebook Ads YouTube LinkedIn

Reach Accounts reached Unique viewers Reach Unique viewers Unique impressions

Impressions Impressions Video views Impressions Views Impressions

Engagement Rate (Likes+Comments (Likes+Comments Er}-"cejrfr:]tr:t:tsﬁhares) / (Fikes+Comments) / (Clicks+Reactions
+Saves+Shares) / Reach +Shares) / Views Reach Views +Comments) / Impr.

CPC Cost / Link clicks Cost / Clicks Cost / Link clicks Cost / Clicks Cost / Clicks

CPM Cost / Impr. x1000 Cost / Impr. x1000 Cost / Impr. x1000 Cost / Views %1000 Cost / Impr. x1000

Conv. Rate Purchases / Link clicks Purchases / Clicks Purchases / Link clicks Purchases / Clicks Conversions / Clicks

ROAS Revenue / Spend Revenue / Spend Revenue / Spend Revenue / Spend Revenue / Spend

Pro tip: Define these metrics ONCE in your data platform and apply universally. Recalculating in spreadsheets every week is
where errors — and disagreements between team members — creep in.

Common Normalization Pitfalls

Pitfall: Timezone mismatch Pitfall: Currency gaps

Meta reports in ad account timezone, GA4 in property LinkedIn Ads in EUR, TikTok in USD, Meta in local currency.
timezone. A Monday conversion on the West Coast is a Without daily FX normalization, ROAS comparisons are
Tuesday conversion in UTC. meaningless.

Pitfall: Double-counting Pitfall: Naming chaos

Both Instagram and Meta Ads claim the same conversion. "Spring_Sale_2026" on Instagram, "spring-sale-2026" on
Without dedup rules, you're overstating performance by 20- TikTok, "Q2 Spring" on Meta. Without taxonomy enforcement,
40%. grouping campaigns is manual labor.




Dashboard Sections & KPI Targets 05/06

Section 1: Executive Summary

E] Total cross-channel spend (MTD + trend vs previous month)
[C) Blended ROAS across all social platforms
[C] Total conversions attributed to social

[C] Blended cost per acquisition (CPA)

Section 2: Platform Comparison

E] Spend, impressions, clicks by platform (stacked bar chart)
[C] ROAS by platform (horizontal bar, sorted highest to lowest)
(] CPA by platform with benchmark reference lines

E] Platform share of total social budget (pie / donut)

Section 3: Content Performance

[C) Top 10 posts/ads by engagement rate (cross-platform)
E] Top 10 by conversion value (paid only)
E] Content type breakdown: Reels vs Stories vs Static vs Video

[C] Creative fatigue indicator (frequency vs CTR over time)

Section 4: Audience & Growth

E] Follower/subscriber growth by platform (90-day line chart)
E] Audience demographics overlap across platforms

[C] New vs returning visitor split (via GA4 integration)

Section 5: Conversion Funnel

E] Social impression = Click = Landing page — Lead — Revenue
[C] Drop-off rates at each funnel stage

(] Attribution comparison: last-click vs multi-touch model

Benchmark Targets (D2C / CPG)

Metric Good Great Elite
Blended Social ROAS 2.0x 3.5% 5.0x+
Social CPA <$45 <$25 <$15
Engagement Rate (organic) 1.5% 3.0% 5.0%+

Report Build Time <4 hrs/wk <1hr/wk Automated



Stop Building Reports.
Start Making Decisions.

If you're spending more than 2 hours per week pulling social media data
into spreadsheets, you're solving the wrong problem. This blueprint
works — but only if you have the infrastructure to automate it.

BLUEPRINT LAYER MANUAL APPROACH WITH IMPROVADO

Extraction 6+ platform logins, CSV exports 500+ native connectors, automated daily
Normalization Custom spreadsheet formulas Pre-built metric harmonization
Attribution Impossible without a DWH MTA + MMM models built in
Visualization 4-6 hrs/week building slides Pre-built dashboards + Al Agent

Alerts Manual spot-checking Automated anomaly detection

75% 5% 500+

Reduction in reporting time Faster time-to-insight Native data connectors

Get a Personalized Dashboard Demo See the Al Agent in Action —
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